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Letter From the Editor
MBC/../
]

Dear Readers, For 2026, | hope you've made some resolutions...
and if you haven't yet, why not make one now?
| feel like many of us were just together in Denver and Who says it has to be exactly on January 1st any-

now we're gearing up to grow again in New Orleans. way!?

Indeed, 2026 is shaping up to be a great networking

year, with event after event coming into view. It's excit- Resolve to network more, both in your local com-

ing! munity and in your industry. Go to events. Do what-
ever it takes to get there, even if it means closing

| can't stress enough the value of networking at indus- your store for a day or two. The value provided far

try events...and at community events. The industry exceeds the minor disruption at home. | promise.

events provide specific training from industry peers,

mentorship opportunities, and a chance to get out of Networking has been the not-so-secret secret to

your normal setting and into a creative learning space my success and to the success of nearly every

so that you can work on your business instead of single store owner that you see sharing in this

working in your business. And the community events magazine, helpfully posting on forums, and taking

provide a chance to show your guests, clients, and on leadership roles.

neighbors that you're not just operating a business to

take, but rather you're part of your local community to Here's to a wonderful, profitable, brand spankin'

give back. Both of these types of events are essential. new year of growth—growth of networks, growth
of teams, growth of excellence, growth of kindness,

I'm also extremely excited about the addition of growth of empathy, and, of course, growth of bot-

AMBC's three exceptional new board members: tom lines.

Kristina, JJ, and Kris. | know each of these amazing

humans—some very well after years of being peers— Onward!

and can attest to their "members helping members"
spirit, which is essential to guide this important non- ,
profit association of ours. W/( 4? Mar;y Johnson (he/him)
ounder | Uncle Marty's

Columnist | Ask Uncle Marty™

Editor & Producer | MBC Today

Communication & Vision Lead | AYM High Consultants
Co-Host | To-Be-Announced Podcast Launching Soon
askunclemarty.com - @askunclemarty

I'm also very excited to see Tommy take the helm as
the new AMBC Board Chair after Crysta has complet-
ed her terms...though we'll certainly miss Crysta's lead-
ership. You may not know this, but Tommy and | are
birthday twins, born just one year apart on the same
day, and he is someone in whom | have complete trust
and confidence to do the right thing, lead with empa-
thy, and be an example of what a business owner with

integrity should be. “The day you plant the seed

is not the day you eat the fruit.
Everything takes time.”

- unknown
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A Message From the AMBC Board Chair

Dear Members of the Association of Mail and
Business Centers,

| am truly honored and grateful to have been asked
to serve as the new Board Chair of the Association
of Mail and Business Centers (AMBC). Accepting
this role is both a privilege and a responsibility that |
take very seriously.

AMBC has long been guided by strong leadership,
collaboration, and a shared commitment to sup-
porting and advancing our industry. | am thank-
ful for the trust placed in me and excited to work
alongside such a dedicated, knowledgeable, and
passionate group of professionals who make up
our AMBC Board of Directors. Each board mem-
ber brings valuable experience, insight, and per-
spective, and together we form a team that is well
positioned to continue building on the association’s
success.

As an industry, business centers that remain suc-
cessful over the long term are those that continually
evolve, diversify, and adapt. Guest and client needs
change, technology advances, and new opportuni-
ties emerge—and the strongest stores are those
willing to embrace change while staying focused on
service, value, and growth. Our industry has proven
time and again that it is resilient, innovative, and
capable of thriving in an ever-changing business
environment.

"Doing what you like is
freedom. Liking what you
do is happiness."

- unknown

In that same spirit, the AMBC board is always evalu-
ating what we bring to our members. We continually
review our education, resources, events, partner-
ships, and support offerings to ensure that we are
providing meaningful value and relevant content
that helps our member stores succeed—not just
today, but for years to come. Our goal is to listen,
learn, and adapt, just as the most successful busi-
ness centers do.

While | cannot promise any specific outcomes or
predict exactly what will happen during my term as
Board Chair, | can promise this: | am fully committed
to doing everything | can to support our members
and to help every store have the tools, knowledge,
and opportunities needed to build lasting success.

| am proud to serve alongside a board that shares
this commitment and dedication to our industry.

Thank you again for this opportunity to serve. | am
excited for what lies ahead and proud to be part of
such an exceptional organization and team.

With sincere appreciation,

Tommy Armstrong
Director of Business Diversification & Board Chair | AMBC
Owner | Warrington Business Center & More Ink for Less

Podcast suggestion:
"When to Hand Out Your Card"
The Official BN® Podcast

https://www.bnipodcast.com/?s=390
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Upcoming Industry Events

Please check ambc4me.org/events for information on specific events we
are hosting and attending as an organization. We hope to see you soon!

January 12-15, 2026 | Las Vegas, Nevada
The PPAI Expo 2026

Sign up at ppai.org/expo

. o January 21-24, 2026 | Long Beach, California
IMPpressions €XPpP O wmarch25-28 2026 | Atlantic City, New Jersey
Impressions Expo

Sign up at impressionsexpo.com

February 21-22, 2026 | Orlando, Florida
PostalMate® Regional Training
Sign up at postalmate.com/support/training-events

February 24-27, 2026 | Las Vegas, Nevada
International Personalization Expo
Sign up at personalizationpros.org

March 12-14, 2026 | Irving, Texas

August 13-15, 2026 | Long Beach, California
September 10-11, 2026 | Cleveland, Ohio
November 13-14, 2026 | Charlotte, North Carolina
Graphics Pro Expo

Sign up at graphics-pro-expo.com

March 17-19, 2026 | Las Vegas, Nevada
ASD Market Week
Sign up at asdonline.com

March 27-29, 2026 | New Orleans, Louisiana
AMBC's Jazz Up Your Business: Big Profits in the Big Easy
Sign up at ambc4me.org

April 8-10, 2026 | Orlando, Florida
ISA Sign Expo 2026

Sign up at signs.org

April 24-26, 2026 | Utica, New York
ShipRite Convention
Sign up (coming soon) at shipritenext.com/events

April 29-30, 2026 | Miami Beach, Florida
B2B Marketing Expo
Sign up at b2bmarketingexpo.us

May 3-6, 2026 | Phoenix, Arizona
National Postal Forum
Sign up at npf.org

August 28-30, 2026 | Grand Island, New York
Print Masterclass: Golden Ticket Invite-Only Event
More info at aymhigh.com/events

September 15-17, 2026 | Chicago, lllinois
Label Expo Americas 2026
More info at labelexpo-americas.com

September 23-25, 2026 | Las Vegas, Nevada
PRINTING United Expo 2026
Sign up at printingunited.com
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AMBC's March Event in New Orleans

Mark your calendars! AMBC's
Jazz Up Your Business: Big
Profits in the Big Easy--our
spring 2026 event--will take
place March 27-29, 2026, in
New Orleans, Louisiana.

AMBC board member Marielou

Ray of Pak Rat Shipping Ser-

vices in New Orleans is excited

to host AMBC Members from
far and wide to her vibrant business in her vibrant com-
munity. Lots of exciting classes, tours, and New Orleans-
themed outings are being planned, so be sure to make
plans now to join us this spring in the Big Easy!

In addition to the spread on pages 8 and 9 of this issue of
MBC Today, more details and a sign-up link will be posted
at ambc4me.org/events when they become available.
And stay tuned for a second AMBC event in the works for
the fall!

AYM High Consultants' Print Masterclass

AYM High Consul-

tants' Print Master-

class: Golden Ticket
Invite-Only Event will take place August 28-30, 2026 at
the AYM High Consultants training center and flagship
store, Island Ship Center, in Grand Island, New York, just
a few minutes away from Niagara Falls.

The AYM High team will be sending AYM High Soarers
(clients in good standing) whom they know will get great
benefit from this masterclass special golden ticket invita-
tions with exclusive links to sign up. In addition to one
very special honorary guest store, attendance will be very
limited to only five other stores, two attendees per store;
additional attendees from those five stores could be con-
sidered with approval from the AYM High team.

More information available at aymhigh.com/events.

Amazon Affiliate Link for Charity

AMBC has an Amazon affiliate link for anyone to use
when purchasing everyday items. This will
not cost you anything, but it will help fund
our charitable donations that we periodi-
cally do on behalf of our AMBC commu-
nity.

Simply visit Amazon through our affiliate
link (tinyurl.com/AmazonAMBC) instead of how you'd
normally visit. With each purchase you make, Amazon
will send AMBC a small amount to add to our charity fund.
We will not be able to see what you purchase.

Brad Risch Announced Retirement From AMBC

After more than five years of dedicated
service, Brad Risch has officially retired
from his role as AMBC'’s Operations
Executive. What began in April 2020 as
a part-time opportunity to stay engaged
in retirement quickly evolved into a
meaningful chapter of leadership, col-
laboration, and service to the AMBC
community.

Throughout his tenure, Brad worked closely with the mem-
bers and vendors of our organization, exemplifying the
spirit of "members helping members" that defines AMBC.
Among his many contributions, he is especially proud of
creating AMBC University, a lasting educational resource
he hopes will continue to grow and serve members for
years to come.

As Brad “retires for real,” he looks forward to embracing
long-postponed passions—from flying RC aircraft and
brewing beer to BBQ, music, and home projects.

Brad's last day was Friday, November 14, 2025. AMBC
extends its sincere thanks and best wishes to Brad for his
leadership, creativity, and lasting impact on the organiza-
tion.

AMBC Board of Director Roles for 2026

On January 1, 2026, three new
board members are joining the
AMBC Board of Directors--nominat-
ed and elected by AMBC Members
to serve terms on the volunteer
board to steer our important, industry-leading non-profit
trade organization. Please join us in welcoming Kristina
Culbertson, Jess "JJ" Jessen, and Kris Paek to the board!

New leadership roles on the board for 2026 will be:
Board Chair: Tommy Armstrong

Board Vice Chair: David McCallum

Board Treasurer: Mary Bray

Board Secretary: Noelle Wright

Crysta Reeves, past Board Chair, has completed her
terms on the board and will now step into a non-voting
advisory role and Norman Froscher, who was Board Chair
before Crysta and in an advisory role under her tenure,
will now step down completely, just as past Board Chairs-
turned-advisors Fahim Mojawalla and Marty Johnson did
in years past. While being an advisor to the new Board
Chair and Board of Directors isn't a requirement once
board service is completed, our organization is incredibly
grateful for those like Crysta, Norman, Fahim, and Marty
who have taken their turns to be additional guides.

Thank you, Norman, for your leadership, service, dedica-
tion, and exemplary "members helping members" spirit!
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ShipRite Announces Dates for ShipRite Convention,
FedEx and Amazon QR Code Integration, and More

ShipRite Software has sent out
the following two recent updates
to the ShipRite community:

December 17, 2025 Update:

ShipRite Next has been in the market for over a year. We
will be requiring all locations to transition to ShipRite Next
by June 30, 2026.

After June 30, 2026, ShipRite Global Connect will no lon-
ger function, so we encourage everyone to begin planning
their transition if you have not already done so.

We are also excited to announce that we will be hosting
our ShipRite Convention in Utica, NY, focused on ShipRite
Next.

Convention Dates: April 24-26, 2026

The format will be the same as last year, featuring:
- Vendors
- Classes on ShipRite Next
- Sessions on important business topics such as freight
shipping, specialty packaging, and adding new prod-
ucts and services to your store

It will be fun and informative, just like last year. Watch for a
detailed announcement coming in January.

As we continue to develop ShipRite Next while also main-
taining ShipRite Global Connect, our operating costs have
increased. As a result, we will be implementing a price
increase effective January 1. The new monthly fee will be
$110, which we believe remains a great value considering
the capabilities and future of ShipRite Next.

Finally, we have some good news to share. UPS has
informed us that Amazon QR codes will be released to all
ASOs in the first quarter of 2026.

Thank you for being part of the ShipRite community.

December 10, 2025 Update:

ShipRite Services Inc. Unveils New Automated FedEx
Drop Off Logging Integration

ShipRite Services Inc., a leader in retail shipping solutions
for over 35 years, is proud to announce its latest product
innovation: a seamless integration with the FedEx drop
off logging system. This advancement marks a significant
milestone in shipping technology, offering retail shipping
stores a faster, more reliable way to manage FedEx pack-
age drop-offs.

Product Announcement: Streamlined Package Logging

With ShipRite’s new drop-off manager, users no longer
need to rely on FedEx drivers to scan packages for log-
ging. When a package is scanned into ShipRite’s system,

it is automatically logged into FedEX’s server in real time.
This direct integration streamlines payment processes
and reduces delays, providing a smoother experience for
stores and their customers.

Key Features: Efficiency and Accuracy

Automatic Logging: Packages scanned by ShipRite’s drop
off manager are instantly recorded with FedEx, eliminating
manual entry and wait times.

QR Code Scanning: The system supports full FedEx drop
off features, including QR code scanning for all FedEx
packages.

Simplified Payment Process: Immediate logging ensures
that payment cycles are faster and more transparent, ben-
efiting your retail shipping store.

Industry Impact: Leading the Way in Retail Shipping In-
novation

ShipRite Services Inc. continues to set the standard for
retail shipping technology. This FedEx integration under-
scores the company’s commitment to innovation, efficien-
cy, and customer satisfaction. Retail shipping stores can
now count on ShipRite for advanced solutions that keep
pace with evolving industry demands.

Company Background: A Trusted Partner for 35 Years

Founded in Utica, NY, ShipRite Services Inc. has been
delivering quality shipping software and service for over
three decades. The company’s dedication to reliable, inno-
vative solutions has made it a trusted partner for retailers
nationwide.

Contact Information

For media inquiries, interviews, or more information about
ShipRite’s new FedEx integration, please contact:

ShipRite Services Inc.

Mark Ford

1312 Genesee Street, Utica, NY 13502
Phone: (315) 427-2422

Email: mark@ShipRiteSoftware.com
Website: www.ShipRiteNext.com

PostalMate® Announces First Training Weekend
for 2026 in Orlando

PostalMate® is planning its first
PostalMate® regional event

for 2026 to be held in Orlando,
Florida, on the weekend of Feb-
ruary 21-22.

Once other industry event dates are finalized, they will be
able to schedule one or two additional regional events for
later in the year.

Check out postalmate.com/support/training-events for
updates coming soon!
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We are getting excited for our event in New Or-
leans, March 27-29, 2026!

The event hotel is the Courtyard by Marriott

New Orleans/Metairie. The AMBC room rate is
$159.00 per night, valid for those who book by
March 6, 2026. We have reserved a few rooms
for Thursday night for those who may want to ar-
rive early and have some fun Friday afternoon.

We have a preliminary schedule to share:

Friday March 27th

Pre-event excursions (extra cost, depending on
the number of participants) with details in a sur-
vey coming out in early January, but could include
either a swamp tour, a garden district walking
tour (historical homes), or a daytime cemetery
tour (New Orleans inters above ground because
the city is below sea level). There are many great
museums also for those looking for adventure on
Friday afternoon.

Vendor welcome reception will be Friday evening
from 6:00 p.m. to 9:00 p.m.

Saturday March 28th
Full day of training sessions concentrating on
profit centers and new ways to source products,

led by AMBC board members, vendor partners,
and AMBC Members. Topics will include legal
protections, exit planning, the art and science of
pricing, big profits with print, international shipping,
Faire Wholesale Marketplace, digital mailboxes,
luggage storage, printing, and many more.

Saturday dinner will be at a beautiful venue,
Landry's Seafood House, overlooking Lake Pon-
tchartrain. We hope to wrap up dinner by 8:30 p.m.
in order to add an optional excursion for the eve-
ning of a haunted history tour which starts at 9:30
p.m. This would be by bus and also visit one of the
cemeteries and end around 11:30 p.m.

Sunday March 29th

AMBC's first ever multi-store tours and visits on
Sunday morning. We will visit three AMBC Mem-
bers' stores in the New Orleans area: Pack Rat
Shipping (Marielou Ray) (small footprint, but full
service), Ship Happens (Shull Autin) (located
inside a mall in the central business district), and
Gentilly Mail and Copy (Rob Schmidt) (owner of
two stores, the other being Old Metairie Mail and
Copy located in suburbs of New Orleans). We'll
hear from each of these three store owners about
how they operate their stores and what makes
them successful. We'll wrap up on Sunday by
noon.
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Special Guest Speaker
"The Entrepreneur's
Lawyer" Amanda
Butler Schley, Esq.
of Business Law
Group will pres-
ent "From Startup
to Step-Back: What
Every Business
Owner Needs for
Legal Protection and
Exit Planning"

Ranked as a top rated business and commercial
attorney, Amanda Butler Schley has more than

a decade of experience representing boutique
hotels, restaurateurs, family-owned businesses,
breweries, artists, CEOs and entrepreneurs. In
her almost 15 years of practice, she has become
skilled at spotting legal issues and pitfalls at each
stage of the business life cycle, from inception to
rapid growth to successful exit. She nurtures and
mentors her clients to succeed beyond their wild-
est dreams, resolving hundreds of complex legal
issues along the way.

Amanda has learned that when entrepreneurs
take a proactive legal approach to their business-
es, that's the “secret sauce to success” because
they give their business legal leverage. When

you regularly consult with a good business law-
yer, you're armed with the knowledge you need

to avoid disastrous consequences. Instead of
spending thousands of dollars to fix a crisis as it's
happening, you can avert the disaster with a small
investment in legal advice on the front end.

“A solid legal foundation makes your business
impervious to outside forces looking to capitalize
on your success,” Amanda says. “This principle is
what | call legal leverage, and it's the secret that
banks and large companies use to their advan-
tage every day.”

Early in her career as an attorney, Amanda
worked for large firm where she observed a
strong disconnect between the attorneys and
their business clients. These “traditional” firms
gave costly business advice, but most, if not all,
of the attorneys lacked any real entrepreneurial
experience of their own. This lack of authenticity
just didn't feel right to Amanda. A low-key thought

started buzzing in her brain. “Just how do you
inspire clients to take educated risks as an entre-
preneur, if you've never taken an educated risk as
an entrepreneur?”

The decision to start her own firm came after
Amanda and her now-husband Rob, decided to
do something crazy: They sold their respective
homes in New Orleans and bought and moved
onto a 42-foot sailboat, which they named the
“Stay Foolish,” after the famous Steve Jobs quote:
“Stay foolish, stay hungry.”

Amanda and Rob set sail and documented their
whole incredible adventure aboard the Stay Fool-
ish on their social media accounts. Since then,
Amanda's leap of faith in her own life has helped
her clients take educated risks and gain legal
leverage: the key to long term success and happi-
ness in their businesses.

Amanda founded New Orleans-based Business
Law Group, a boutique business services law firm
in New Orleans, Louisiana. With a focus on rep-
resenting creatives, Amanda's passion is helping
her clients succeed and live their big dreams.

Now, after learning the business cycle and les-
sons through her own experience as a business
owner and serial entrepreneur, Amanda offers
invaluable and authentic insight to her clients. For
Amanda, authenticity counts, and she wanted to
be the kind of lawyer who has “been there and
done that."

Dubbed “The Entrepreneur's Lawyer,” Amanda's
here for the scrappy new entrepreneurs and the
veterans who want to move-and-shake things up
once again.

Registration

If you register before February 20, 2026, your
registration cost is only $175 for AMBC Members
and $275 for non-members. Registration prices
will increase after February 20, 2026.

Register at ambc4me.org/big-profits-in-the-big-
easy/

Reserve your room at tinyurl.com/AMBCNe-
wOrleansHotel
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AMBC Members may access the full version
of this issue of MBC Today in the
Members Only section of
ambc4me.org
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